O‘ZBEKISTON RESPUBLIKASI FANLAR AKADEMIYASI
MINTAQAVIY BO‘LIMI
XORAZM MA’MUN AKADEMIYASI

XORAZM MA’MUN
AKADEMIYASI
AXBOROTNOMASI

Axborotnoma OAK Rayosatining 2016-vyil 29-dekabrdagi 223/4-son qarori
bilan biologiya, gishloq xojaligi, tarix, igtisodiyot, filologiya va
arxitektura fanlari boyicha doktorlik dissertatsiyalari asosiy ilmiy
natijalarini chop etish tavsiya etilgan ilmiy nashrlar ro*yxatiga kiritilgan

2024-7/4
Xorazm Ma’mun akademiyasi axborotnomasi
2006 yildan boshlab chop gilinadi

Xiva-2024



Bosh muharrir:

Abdullayev hram Iskandarovich, b.fd., prof.
Bosh muharrir o*rinbosari:

Hasanov Shodlik Bekpo latovich, kfn., kix.

Tahrir hayati:

Abdulluyev hram Iskandarovich, b d. prof
Abdulleyeva Muborak Maxnusovna, bfd., prof.
Abdulalimen: Balirom Abduraximovieh, tf.d. prof.
Agzumova Gulchexra Azizovna, 1fd. prof,
Ainrbetov Nagmet Kallivevich, i.f.d., akad.
Ametav Yakuh Tdrisovich, d b, prof.
Babadianew Xushout, £ 0., prof.

Bobojoneva Sanora Xushoudovna, b, dos,
Bekehanov Daveon Jumanazarovieh, kfd
Burivev Xavan Chuthayevich, b.fd., prof.
Crandiaveva Lola Atanazarovna, bfd, ki
Pavieioy Sanjar Rajfabovich, tar,fd.

Durdiveva Gavhar Salavevia, arx,f.d.
hragimoy Baxtivor To laganavich, kfd., akad,
fzzarullayev Zuvayd, b.0d., prof

Tsmailov Is hagfon Otabavevich, {fn., dos,
Jumanivozov Zovid Orabovevich, ., dos.
Jumano Murat Arcphayevich, d.b.n., prof.
Kadirava Shaxnoza Abduxalilovna, k. fd.. prof.
OQalandarav Nazimxon Nazivovich, bffd., kix,
Karabavev feramfon Tiravevich, g fd., prof.
Karimay Ulug bek Temivbavevich, DSc
Kurbanbayey hom Jumanazaravieh, b.fd., praof.
Kurbanova Saida Bekchanomaa, (0. das,
Outlivev Uchgun Qrobayevich, fam. fd,

Lamers Jon, g/x.fd., prof.

Mayki 5. Enjel, b.fid., praf

Maxmudov Raufjon Baxodivovich, ffd., kix.
Mirzavev Sirajiddin Zavnivevich, f-m.fd., prof.
Mivzaveva Gulnarg Saidarifovaa, b0,

Puzilov Abdwvaveit, bfd., prof

Razzagova Suravyo Razzogovaa, k.Jfd., dos.
Ramatoy Bakmat Zarvipovich. gixfn., dos.
Raximov Raxim Atajanovich, Lfd., prof
Raximov Matnazar Shonneeotovich, bld. prof.
Raximeova Go'zal Yuldashovna, L, dos.

Ro zmetov Baxtivar, 1id., prof

Ror zmetow Dilshod Ro ‘simbovevich, @O0, kilx
Sadullavev Aztmbay, o fd., akad.

Salavev San ‘atbek Kamilovich, i.fd., prof
Saparbaveva Gulandam Masharipovna, £ f.d.
Saparov Kalandar Abdullavevich, b Ld., prof
Safarov Alisher Kavimdjanovich, b.fd., das.
Sivojov Cvbel Ochiflovich, s fd., prof

Sobitov O Tmasboy Tofaxmedovich, b0, kix
Satipov Goyviprazar, g/xj.d., prof,

Tofibayvey Komiljon Sharobitdinovich, b.fd., akad.
Xedlivev Askar Ergashevich, bjd., prof.
Xelmwaetov Baxtivor Rustamovich, b d,

Che ‘ponoy Otanazar Otojonovich, fd., dos.
Shakarboyev Evkin Berdikulovich, b.fd.. profl
Evmatova Jamila Ismailovna, ffin., dos,
Eshchanov Ruzumboy Abdullavevich, b fid., praf.
'razhovey G 'ayval O razalivevich, j~mjd.

2 'rozhovey Ahdulla Durdivevich, 1104,

Hajiveva Magsuda Sultonoma, fal fd

Hasanov Shodlik Bekpa latovich, kfn., kix
KXudavberganova Durdona Sidigovna, ff.d.
Kudovhersanov Ovhel liromaovich, PhO. kix,

Xorazm Ma'mun akademiyasi axborotnomasi: ilmiy jumal -Ne7/4 (116), Xorazm Ma'mun
akademiyasi, 2024 y. — 289 b. — Bosma nashrning elektron varianti - http://mamun.uz/uz/page/56

ISSN 2091-573 X

Muassis: O*zbekiston Respublikasi Fanlar akademiyasi mintagaviy bo'limi — Xorazm Ma'mun

akademiyasi

© Xorazm Ma mun akademivasi noshirlik bo'limi, 2024



MY H/IAPHIKA

FILOLOGIYA FANLARI
Abdirazzakova S.A. “Kiberxavtsizlik” sohasiga oid ko'p komponentli terminlami ingliz
tilidan tarjima gilish muammolari
Abdullayeva M.Q. Modallikni ifodalovehi grammatik vositalar. Fe'lning modallik
formalari
Abdullayeva A.B., Tukhtakhodjeva Z.T. Comparative study of linguistic features n
internet texting: a cross-language analysis of english and uzbek
Abdurayimova L1 "Qutadg’u bilig™ asaridagi maktublar tahlili
Akramova S.A. Malay tilida otlarning qollanilishi va o’zbek tili grammatikasi bilan fargli
jihatlari
Alimova M.R. Lakunalarning turlari va ularning tipologiyasi
Allambergenova M.R. Qadimgi yozma yodgorliklar tilida uslubiy taragqiyot
Allanazarova S.Y. Korpus va lug'atga asoslangan matnning sentiment tahlili
Asatjanova LM. Tabibiyning Aviaz O‘targa muxammasi
Aslonov F.B. Bayram konseptining strukturasi va elementlari
Buriveva F.N. Yangi o'zbek she'riyvatida tatabbu’ ana’nalari va novatorlik
Choraqulova D.Z. Rossiva toponimiyasi tarixida oykonimlar: lingvistik xususiyatlar tahlili
Gafturova D.G*. Isajon Sulton asarlarida shamol detalining g'oyaviy vazifasi
G*oyibov U.A. Frazeologik birliklar tizimida antroponim komponentlarning kognitiv
talgini
Iskandarova Sh.M., G*aniyeva D.X. Ta'lim mikromaydonida noadabiy qatlam so*zlari
Jabborova MLV, She'rivatimizda samoviy jismlarning inson kechinmalarini ifodalashdagi
badiiyati
Jabborova 5.A. Contrastive study of medical terms in english and uzbek lunguages
Jamolova S.5h. "Mahbub-ul qulub" asarida rostlik talgini
Jagsilikova A.S. Sh. Seytovining «Jaman shiganaqtaggi agtuba» romanida satirik xarakter
yaratish uslublari
Jasurova N. Ayollar she'rivatida ijtimoiy lirikaning ifodalanishi
Jo*rayev J.A. *Gulshan ul-asror” asarida Bahluli Dono obrazi
Jumayveva Sh.Sh, Tarjima mazmunini saglashda kalka tarjima usulidan foydalanish
Kadirova D.D. Margaret Etvad “Ogsoch ertagi™ badiiy-estetik xususivatlari
Khaitova G.T. Grammatical opposition in english and uzbek languages
Kimsanboyeva B.N. “"Devonu lug‘otit-turk™ asarida go'llanilgan mavhum migdor
ifodalovchi lingvistik vositalar
Kuganova A.A., Umarova D.R. Phrasal verbs in digital communication
Kuranbayeva M. Reklama matnlaridagi imperativlikning psixologik ta’sirchanligini
ifodalashdagi muammo va kamchiliklar
Madaminov A. O*zbek tilida sintaktik derivatsiva usullarining o‘rganilishi
Mahmudjonova M.X. Yadro predikativ 2 komponent o'rmida kelgan bir valentli sintaktik
birliklarning ifodalanishi
Majidova Z.A. Direktiv nutqiv aktlarni ifodalovehi grammatik vositalarning struktur-
semantik xususivatlari
Mamajonov M.Yu. Antroposentrik tilshunoslikda psixolingvistik  tadqigotlarning
ahamivati
Masharipov  M.M.  Mahmudxo®ja  Behbudiy  publitsistikasida  semantik
okkazionalizmlarning nutgiv vogelanishi
Masharipova F.J. Til o'rganishga sotsiomadaniy va sotsiokonstruktivistik nugtai nazarlar
Matyakubova S.A, Ogahiy tarixiy asarlarida qo’shma fe'llarga asos bo*lgan ot gismlar va
ularning leksik-semantiik xususiyatlan
Matyakubova S.A. Ogahiy tarixiy asarlarining lisoniy xususiyatlari

i3

12
15

18
21
24
27
3l
33
37
42
45

48
50

53
56
59

12
65
b
72
75
79

81
84

87
90

94
102
105

108
11

114
5 &



XORAZM MA'MUN AKADEMIYASI AXBOROTNOMASI -7/4-2024
FOYDALANILGAN ADABIYOTLAR RO'YXATI:

1. Abdurabmonoy G, Shukurov Sh., Mahmudov Q. O gbek tilining tarixiy grammatikasi, — Toshkent, 2008, 5238
.

2. Rahmonov M., Sodigov 0, (rzbek tili tarixi. — Toeshkent: O zbekiston faviasuflari milliy jamivati nashrivoti,
2009, 226 6.

3. Sodigov Q. Turkiy til tarixi. — Toshkent, 2009, 369 6.

4. Moaaboes X, «/lesony avEorsT IYpRERHIHL T R yeyenstiapi, — Towkenr, 2007, — 132 6,

5. duwpnmnace . H. @ewnnmnr mexe, con B3 XYPMAT KATCTOPHATARH cucTemack. — Towwent: Qa 1990, —
163 6.

6. Mavayva Kowrspuit, Typeuil ofatap sesons (Hesony ayeorn-r=rypr) [3soananex]. T-soang Hawpra
Taifépaopuanap: Pyeramos A, bonraboes ¥ -Tomeerr: MUMTOZ SOZ, 2016, - 388 6.

T, Maxumyn Kowsapudl, Typeuii cianap ageaonw (Jenouy aveoru-t-typg) [3woanmuk]. 2-woann, Hawopra
ruiidpnosansap: Pycrasos A bontaboes X, —Towkeur: MUMTOZ SO°Z, 2016, - 292 6.

UDC 8; 81-23
PHRASAL VERBS IN DIGITAL COMMUNICATION
A.A.Kuganova, student, Chirchik State Pedagogical University, Chirchik
D.R.Umarova, teacher, Chirchik Stare Pedagogical University, Chirchik

Annotatsiva. Ushbu magola ingliz tilidagi frazemalarning asosiv rolini o'rganadi, ularning
tarkibi, moslashuvi va idiomatik tabiatiga e'tibor garatadi, bu wlarni ona tilida so'zlashivehilar va
o'quvehilar uchun ham o'ziga jalh giladi, ham givin giladi. Ragamli aloganing paydo bo'lishi bilan
[frazemalarning go'lanilishi, rivojlanishi va idrok etilishi sezilarli o'zgarishlarga duch keldi. Ushbu
tadgigot ragamli kontekstdagi frazemalarning nazariy va amaliy xususivatlarini o rganadi, ularning
funktsivalari va ogibatlarini tushunish uchun kognitiv tilshunoslikdan foydalanadi. Fraze fe 'llarning
pragmatik jihati, jumladan, ohang, xushmuomalalik, ijtimoiv tus berish gobilivati sotsiolingvistika
ob 'ektivi orgali tahlil gilinadi.

Kalit so'zlar: ingliz uli, frazali fe'llar, fe'l va zarrachalar, alohida ma'nelar, ragamli aloga,
kognitiv lingvistika, kontseptual metaforalar, kontekstual tahlil, ijtimoiy identifikatsiva, onlayn
forumlar, tezkor xabariar, ijtimoiy media platformalari.

Annomanua. B smoi cmambe HecIeoyemes 0CHosonoldaaioman pois dpaiosss 21d2o00s o
AHZANTCKOM AIBIKE, VOCIas 0co00e GHUMANWE WX COCMARY, adanmupyvemMocmi i ouoMamuiecro
NPUPode, KOMOPLIE OeIaiont UX 0OROSPEMENIO NPURTeKamMEIbbIMI I CIOMCHBIMIL Kar  Ona
Hocumenet avika, mar u oig yeauwuxes, C noseiesuen yugipoabiy KOMMYHUKAWIE NEROILIOGARIE,
IEONOYUA U GOCAPUAIMNE GPAIOEsIX eRgeolos NPemepnein Iadumersuste usmenenus. B amom
HCCACOOEANII PACCMAMPUBAIONCH MEOPENUYNECKIe N RPAKMUMeckie Xaparmepucmury gpazosnx
27020008 6 YIBPOEKY ROHMERCMAY ¢ HCROTLIOGAHIEM KOZHIMUGHOL TUHAEUCHIMKY A8 RO
ux ghyurnun w snavenns. Hpazuamuveckut acnexm qipasoseix 21020006, GRTI0YAR U CRACOOROCTTb
nepedasamy  MON,  BENCTHEOCIE N COYUAABNBIE  HIOANCH,  AHATUIUPYEMCR  Nepes  NPuzMy
COWUOTUHZBUCMUK,

Kawueeme cioea: anzmuickull a3my, (pazosele s1acoivl, 2208 4 NGCMUL, omdeTsHble
IHAMENUA, YUPPOEAR KOMMYRUKAWUR, KOHUMNUENAA TUHSGUCMUKT, Konyenmyaibibie memaghops,
KONINERCTVAABNBIL QRATUS, COYNAILRAR UOCHINUNHOCTE, Olaun-hopyust, o0Men MeHOBEHHbIMU
COOBMENUAMU, NAGMPOPIBL COYUATBHLIX CeMEl,

Abstract. This paper explores the foundational role of phrasal verbs in the English language,
tocusing on their compasition, adaptability, and idiomatic nature, which make them both engaging
and challenging for native speakers and learners alike. With the advent of digital communication, the
usage, evolution, and perception of phrasal verbs have undergone significant changes. This study
examines the theoretical and practical characteristics of phrasal verbs in digital contexts, wiilizing
cognitive linguistics to understand their functions and implications. The pragmatic aspect of phrasal
verbs, including their ability to convey tone, politeness, and social nuances, is analvzed through the
lens of sociolinguistics.
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Introduction. The foundation of the English language are phrasal verbs, which are composed
of a verb and one or more particles that work together to produce distinct meanings. They are
especially engaging and difficult for both native English speakers and English language learners
because of their adaptability and idiomatic quality.. Phrasal verb usage, evolution, and perception
have changed significantly with the introduction of digital communication. In the context of digital
communication, this paper examines the theoretical and practical characteristics of phrasal verbs,
illuminating their functions, ramifications, and pedagogical consequences.

Materials. Phrasal verb functions in digital communication can be understood using a
framework provided by cognitive linguistics. According to this viewpoint, phrasal verbs are
cognitively economical because they enable speakers to concisely express complicated thoughts.
Many phrasal verbs have metaphorical qualities, which is consistent with cognitive linguistic theories
that highlight the role conceptual metaphors play in language processing.

For example, the phrasal verb "break down" can be understood metaphorically:

Literal Meaning: "The car broke down" (the car stopped functioning).

Metaphorical Meaning: "She broke down in tears" (she experienced an emotional collapse).

Phrasal verbs have a tendency to be brief and emotive, which makes them ideal for digital
communication systems like text messaging and Twitter that emphasize concision.

Methods. The study of pragmatics, or how context affects meaning interpretation. is vital to
understanding how phrasal verbs are used in digital communication. Phrasal verbs are useful for
cxpressing tone, politeness, and other social nuances since they frequently have pragmatic
implications beyond their literal interpretations. Examining the relationship between language and
society, sociolinguistics emphasizes how social characteristics like age. gender, and social identity
affect how phrasal verbs are used. Younger social media users, for instance, may create entirely new
phrasal verbs or modify already-existing ones to represent their identities and social behaviors,

Phenomenal studies have demonstrated the widespread usage of phrasal verbs in digital
communication, Numerous tendencies emerge from the analysis of data from online forums, instant
messaging services, and social media platforms:

Phrasal verbs are commonly used because they can succinctly express complicated meanings.
Phrasal verbs like "sign up,” "log in,” and "shut down" are commonplace in online communication.
Contextual Differences:Phrasal verbs are commonly used because they can succinctly express
complicated meanings. Phrasal verbs like "sign up,” "log in," and "shut down" are commaonplace in
online communication.

Phrasal verbs frequently have different meanings depending on the situation. "Take oft" can
refer Lo a variety of actions, such as removing something ("take off your coat"), leaving ("I need to
take off now"), or becoming well-known ("The video took off on social media”).

The development of new phrasal verbs or new meanings for already-existing ones is encouraged
by digital communication. To send a direct message. for example, "slide into DMs" 15 a term that has
become part of social media culture

The empirical data also demonstrate the difficulties that English language learners encounter
when using phrasal verbs:

A large number of phrasal verbs are idiomatic, which means that it is difficult to deduce their
meanings from their constituent parts. Because of their idiomatic nature, students must comprehend
them in context.

The complexity 1s increased by the fact that a single phrasal verb can have several meanings.
To "get over” something, for instance. can refer to both overcoming physical disease ("He got over
the flu") and an emotional setback ("She got over the breakup"
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It might be challenging to recogmze which settings are acceptable for the various meanings of
phrasal verbs. It can be difficult for learners to accurately read digital communication since it
frequently depends on context for meaning.

Linguistic economy is crucial since character restrictions are frequently enforced by digital
communication systems. Because they are succinet and idiomatic, phrasal verbs enable users to
express more ideas in fewer words. This effectiveness is especially helpful on sites like Twitter, where
succinctness is valued highly.

Results and discussion. Phrasal verbs fit very nicely with the casual, conversational style of
digital communication. Phrasal verbs add to a conversational, friendly tone that makes exchanges feel
more intimate and interesting. Phrasal verbs fit very nicely with the casual, conversational style of
digital communication. Phrasal verbs add to a conversational, friendly tone that makes exchanges feel
more intimate and interesting.

For example:

Formal: "Please submit the form.”

Informal: "Please fill out the form."

The colloquial form that uses the phrasal verb "fill out" sounds less professional and more
conversational. The colloquial form that uses the phrasal verb "fill out" sounds less professional and
more conversational.

Semantic flexibility in phrasal verbs allows users to convey many meanings depending on the
situation. This adaptability 1s useful in digital communication because topic and tone changes happen
quickly there. Flexibility in Semantics Semantic flexibility in phrasal verbs allows users to convey
many meanings depending on the situation.

For example:

Literal: "The plane will take off spon.”

Figurative: "Her carcer is about to take ofT."

This flexibility to move between literal and figurative interpretations improves digital
communication's expressiveness.

Innovative and creative language use is encouraged by the dynamic nature of internet media,
Phrasal verbs are frequently created by users or modified to reflect new trends and technology.
Innovative and creative language use i1s encouraged by the dynamic nature of internet media, Phrasal
verbs are frequently created by users or modified to reflect new trends and technology.

For example:

Traditional: "Log out" (exit a computer system).

Innovative: "Unfriend" (remove someone from a social media friend list).

The way that digital communication is developing and how that is affecting language use is
reflected in these advances.

Because phrasal verbs are so commeon and complex in digital communication, teachers need to
come up with useful ways 1o guide students through these hnguistic quirks.

Conclusion. Effective language training for educators requires an awareness of the intricacies
of phrasal verbs in digital communication. Through the implementation of contextual learning,
interactive exercises, digital resources, and empirical methodologies, teachers can assist students in
overcoming the difficulties associated with phrasal verbs and improve their language skills in general.
Phrasal verb study and instruction will continue to be an active and important field of linguistic
research and education as digital communication develops.
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UOK 316.6
REKLAMA MATNLARIDAGI IMPERATIVLIKNING PSIXOLOGIK
TA'SIRCHANLIGINI IFODALASHDAGI MUAMMO VA KAMCHILIKLAR
M. Kuranbayeva, magistrant, Urganch daviat universiteti, Urganch

Annotatsiva. Ushbu magola reklama matnlaridagi imperativlifning psixelogik ta sirchanligini
ifodalashdagi muammo va kamchiliklarni tahlil giladi. Imperaviv uslubdagi reklama matnlari
ko ‘pincha buyrug berish voki talab gilish tarzida bo 'lib, bu usiub har doim ham auditoriva e tiborini
Jalb qila olmaydi va ko'pincha salbiy qabul gilinadi. Shularni nazarda tuigan holda,  muallif
tomonidan reklama beruvchilar nchun balans!i va anditorivaga moslashgan vondashuviarni go "Hash
muchimligi ta kidlanadi.

Kaliv so*zlar: Reklama matnlari, imperativiik, psixologik ta 'sirchanlik, auditoriva e tibori,
madaniy farglar, innovatsivalar, etika, moslashuvchanlik, emotsional ta 'sir.

Annomayun. B dannoil cmameve anaiuzupviomes npotaenst i #edocmamin GupaNcenius
REUXOIO2UNECKOLE WP MUSHOCTIN WMREPAMUEHOCI & PEXTaMNLIY mexemax. Pexiannsie mexemit
6 NOACIUMETBHOM CIULE YACME HOCAM NORETMETLHBLT I MPeGosameTbH b XAPAKmep, Yo He
GUeCtd MPUATERACT GHIMAHIe ayOumopiid i a4acmyio GochpunimMaemcs nesamueio. Yvumiean
MO, AFMOP NOOHEPRURIENH] GANCHOCHTEL UCNOALIORANUA (17 PEKIGMOOQMenel cOMIancUupoRanHEY Il
OPUSHIIUPOSEHIEIY fid ayoumopiie nodyodos.

Kmoueswie croea: Pexiaunbie mexcmbt, EMREPAMUGHOCIL, NCUXOA02HYECKOe 8o30elicmane,
GHIMANUE @) '(HHH(J}?'Hl’L KV s A3TNHUR,  HOSQmMopCme, IMERG,  dOanImueRoC b,
IMOWUOHATHHOE BOF0CTCMGUE.

Abstract. This article analyzes the problems and shortcomings of expressing the psychological
effectiveness of imperativeness in advertising texts. Advertising texts in an imperative style are often
imperative or demanding in nature, which does not alwavs attract the attention of the audience and
is often perceived negatively. With this in mind, the author emphasizes the importance of advertisers
using balanced and audience-focused approaches.

Key words: Advertising texts, imperativeness, psychological impact, audience aitention,
cultural differences, innovation, ethics, adaptability, emotional impact.

Reklama matnlaridagi imperativlikning psixologik ta’sirchanligini ifodalashda bir gancha
muammao va kamchiliklar mavjud. Bu masala reklama samaradorligini oshirish uchun juda mubimdir,
chunki noto‘g'n vondashuvlar iste’'molchilarmi gizigishdan mahrum qilishi yoki hatto salbiy
reaksiyalarni keltirib chigarishi mumkin. Quyida bu muammo va kamchiliklami batafsil ko'rib
chigamiz,

Auditoriya ¢'tiborini jalb gilish giyinligi. Imperativ uslubdag reklama matnlan ko*pincha
buyrug berish voki talab qilish tarzida bo®lib, bu uslub har doim ham auditoriya e’tiborini jalb qila
olmaydi. Insonlar ko*pincha ularga buyruq berilishiga nisbatan salbiy munosabatda bo*lishadi, bu esa
reklama samaradorligini pasaytirishi mumkin, Bu uslubni go‘llashda reklama beruvchilar
auditoriyaning o‘ziga xos chtiyojlarini va ularning qgizigishlarini hisobga olishlari zarur.

Salbiy qabul gilish ehtimoli. Imperativ uslubdagi reklama matnlari agressiv yoki majburiy
ko‘rinishga ega bo'lishi mumkin. Bu holat iste’'molchilarning reklamaga nisbatan salbiy fikr
bildirishlariga va hatto mahsulot yoki xizmatga qizigishlarini yo*qotishlariga olib kelishi mumkin.



